
This is the memo Mr. Shah distributed to employees this morning: 
 
September 13, 2007 
To: The Fortune|Money Group 
From: Vivek Shah 
 
I am pleased to announce some exciting developments at our organization. 
Effective immediately, we will be renamed as the Fortune|Money Group in 
recognition of the two brands that form the backbone of our media enterprise.  
Together, Fortune and Money have over 110 years of experience in delivering 
world-class business and financial content as well as market-leading advertising 
solutions.  More recently, through Fortune and Money’s partnership with CNN, 
we have created CNNMoney.com, the world’s leading source of daily business 
news and information.  Fortune has also extended its brand in the small-business 
space with the largest circulation magazine in the category, Fortune Small 
Business.  Our brands are the most powerful and relevant in business and 
financial media, with more readers -- over 20 million -- than any of the 
competition. 
 
Eighteen months ago, we took an innovative step by creating one ad sales 
organization for our magazine brands.  This approach has benefited our clients 
by providing a single point-of-entry into our magazines.  We also built a 
dedicated digital sales organization that has excelled in delivering digital 
solutions to our advertisers.  Our most dramatic successes have come in the 
integrated, cross-platform programs that the print and digital teams worked 
together to produce. 
 
In order to ensure that we continue to provide our advertising clients with the best 
print, digital and integrated opportunities, I am creating a new sales and 
marketing organization which will be overseen by one executive responsible for 
all print and digital advertising revenue.  By streamlining the management 
structure in our sales group, we will improve decision making and speed ideas to 
market.  We will conduct an exhaustive search to identify the right person for this 
key position. 
 
While our success in creating integrated programs for our clients has been 
impressive, the loss of brand stewards for Fortune and Money has been felt.  
Therefore, I am pleased to announce the appointments of Hugh Wiley as 
Publisher of Fortune and Brett Wilson as Publisher of Money.  Both Hugh and 
Brett will report to the new head of advertising revenue; the print regional 
directors will report jointly to Hugh and Brett.  By continuing to maintain one 
group sales force across our titles and, at the same time, installing Publishers for 
each brand, we achieve our goal of regaining brand focus while remaining 
streamlined in our sales approach.  The Publishers will also be hiring Marketing 
Directors for each of the magazine brands to assist in the development of brand-
level opportunities and understanding. 



 
I am also pleased to announce that Alan Ives will be joining us as 
CNNMoney.com’s new Senior Vice President of Sales.  Alan will run the digital 
sales group, along with Aaron Gallagher and Gavin Woodward.  Alan joins us 
from ABC where he ran digital media sales.  I have a great deal of confidence in 
Alan’s ability to keep our digital advertising business on its incredible trajectory. 
Finally, I would like to thank Mike Dukmejian and Lisa Bentley for all of their 
service and many contributions to Time Inc.  I wish Mike and Lisa well in their 
future endeavors.  Mike Federle has agreed to stay on through the end of the 
year as a senior advisor to me.   
 
Please join me in congratulating Hugh and Brett, welcoming Alan, and thanking 
Mike and Lisa for all that they have done for our organization.  I look forward to a 
very bright and exciting future for the Fortune|Money Group. 

 


