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Spots

#1 Pepsi Twist

Super Bowl ads keep recall edge

in summarizing ad recall for the
first quarter of 2003, it’s tough to
look past the Super Bowl. Ads
breaking during the Jan. 26 match-
up crowned both Intermedia Adver-
tising Group’s Top 20 recall and

The mix of automakers landing
Top 10 positions for the category
show there is more than one way
to generate high consumer recall
scores. Cadillac banked on attentive
eyeballs when launching its latest

the start of the year has ranked
among the top performers in its cat-
egory. Verizon’s year-old “Test
man’’ branding ads also scored well.
Virgin Mabile has begun to grab
the attention of younger con-
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top-recalled ads in specific product 10 PowerBook-Yao Ming & Mini-me on plane, 12" &17" screens (:45) 9 MLife-Unlimited Anytime Minutes, players pass coach's phone
cat eg ories: Automotive, Wireless 1 Bud Light—-Reggae, man walks dog, sees ""no pets" sign, puts dog on head 10 Fogged up cars have messages written on glass
. ' ! 12 Corolla—man drives red car to friend's house, drives for chips next door
ReStaL{ra.nt' Consumer Products, and 13 Shox-streaker at soccer game (:60)
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