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SLICING UP AGENCIES' 3343 413 2008US.revenue by discipline for 900-plus agencies in this report.
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333% ADVERTISING $11.228

145% MEDIA $4.898

1. Digital specialty agencies. 2.2008 U.S. spending on public relations,
from Veronis Suhler Stevenson’s 2009 Mid-Term Forecast. Source:
Ad Age DataCenter estimates and analysis

AdvertisingAge
AGENCY REPORT 2009

This document (published April 27,2009), and
information contained therein, is the copyrighted
property of Crain Communications Inc.and The
Ad Age Group (© Copyright 2009) and is for your
personal, non-commercial use only. You may not
reproduce, display on a website, distribute, sell or
republish this document, or the information
contained therein, without the prior written
consent of The Ad Age Group.



