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THE 2003 GUIDE TO THE TOP SIX ADVERTISING ORGANIZATIONS

Omnicom Group CRM WPP Group Information & Consultancy Public Relations Havas
$7.54 billion $2,421.8 million $5.78 billion $885.5 million NA $1.84 billion
- . Alcone Marketing Group - . Kantar Group Manning, Selvage & Lee - .
Advertising & Media Atmosphere ~ Campbell-Ewald | Advertising & Media Publicis Dialog Advertising & Media
$3,276.4 million BBDO Detroit CRM $151.3 million* $2,677.5 million $1,305.0 million *

GMR Marketing Public Relations & Public Affairs - -
$20.4 million* Lieber, Levett, Koenig, Farese, $95.5 million $207.6 million*

Babcock Cohn & Wolfe Arc Integrated Marketing

. A 4

: . i ' Hill & Knowlton
i1 BBDO Worldwide Organic M |niversal McCann il J. Walter Thompson Co. : : : .
$1,062.7 million* Rapp Col|ljins Worldwide $364.8 million* $996.9 million* Ogilvy Public Relations Worldwide [?p',':el
Russ Reid Co. ¢ ¢

LB Works
Targetbase - —_— -
|| Tracy Locke Partnership Marketing Communications __: Mediaedge:cia S Publicis Groupe Leo Burnett Customer Group | Euro RSCG MVBMS Partners
U.S. Marketing & Promotions : 3 $1,654.0 million $2483m||||on* i $2.71 billion* Semaphore Partners $161.8 million*
Adair-Greene

~ Goodby, Silverstein & Partners - Botsford Group B Mindshare 3 Advertising & Media Healthcare | Euro RSCG Tatham Partners
$38.2 million* gpecmlty” DeVries Public Relations $331.0 million* NA NA $67.0 million*
917.1 million ® °

DraftWorldwide

. GSDM Wiealth Communcations M| Ogilvy & Mather Worldwide _ Medicus Group International McKinney & Silver
$60.8 million* Ac‘aml'l::l :ic(:aat:zns Golin/Harris International $589.4 million* Nelson Communications Worldwide $12.1 million*

Williams-Labadie

—— Bernard Hodes Group N . i -

~ Martin/Williams Cline Davis & Mann | Foote, Cone & Belding Worldwide ISO Healthcare Consulting L D'Arcy Masius Benton & Bowles < Media Planmng Group :

$30.1 million* Corbett Healthcare Group $379.2 million* Lowe Healthcare Worldwide $461.5 million* Dentsu : $169.3 million 3
$2.06 billion

Dieste, Harmel & Partners : Fs romaining netharee. 009 PAEY among f\'&re%cﬁizg e o :éu’éﬁﬁfm“n!?’ﬁ.?m&”“
Doremus & Co. G th Momentum Worldwide . . 5 the main brands are shown in blue
- Merkley Newman Harty Partners Eden Communications Grou otham MRM Partners _ Sicola Martin ~ Fallon Worldwide Intearated Marketing/Health
$47.5 million* Harrison & Star Business Grpou $59.0 million* The MWW Group $9.6 million* $81.0 million* AdVEI‘tiSiIl(] & Media $|:_)§6an e_”_ a£ eting/nealtncare
Ketchum Directory Advertisinqp Nationwide Advertising Services NA Ao
30 3 KPR Hill, Holliday, Connors, Cosmopulos L MeCan Heat | Y&R Advertising ~ Kaplan Thaler Group ool i Ieqrated Solutions
:$3529 million 3 Lyons Lavey Nickel Swift $100.9 million* °fvzi rlzzv“ize chann neatticare $442.0 million* $35.1 million* DCA Advertising rann Worldwide
s sssessesessesscsacsesecsese Weber Shandwick - . $29.1 million Euro RSCG Impact
:PH » : ~+ Initiative M_edlg Worldwide ~ : Zentropy Partners Branding & Identity, Healthcare Publicis & Hal Riney . Euro RSCG Interaction
31027 million”, L it ARl Zipatoni Co. $1.556.4 million $54.9 million* Oasis Euro RSCG Life Becker
— $8.0 million Euro RSCG Life LM&P
| e o0 ot B el el R e .
: ; $472.2 million CommonHealth : Integrated Marketing Euro RSCG Tyee MCM
NA

Lena Chow Euro RSCG

2 e 2 NFO WorldGroup** A . o S
Z"“'“e".'“!“ & Partners Advertlsmg & Media FutureBrand P Glendlnm!lq' o | Saatchi & S_aatchl Renegade Marketing Group Magnet Communications
$80.3 million* $3,675.5 million Springpoint JWT Specialized Communications $476.5 million*

1.4%

Public Relations Austin Kelley M1 McCann-Erickson Worldwide OgilvyOne Worldwide i : _ _
$921.0 million $8.9 million* $1,238.5 million* Marketing Services Ogilvy & Mather Interactive : : HOW T? IdRaEAD TI-:IE ThREEs 2352‘3?;’53&030217'ngjgfﬂ%l‘(‘l)f:’ J"""a”:se:e” "
HIR H H Core U.S-| i in thi rt A e tl
Brodeur : ) ) ALY i) gTec"“Z" Dilton & Asoclados . branch from thei parent compenis and are olor.  namesof thr lead agency,with some exceptions. For
CONE Aurett, Free & Ginsberg - CrossMedia _ Team One Advertising e arouped togeher by ciipine and ae Sty Inerpublcs ~The Partership network, E—
Fleishman-Hillard $19.6 million* b e Jack Morton Worldwide $51.5 million* color-coded by network. Excluded are foreign and minority-owned shops * media specialist ¢
Karwoski & Couraqe Kaleid Sport and synergy@JWT Total revenue by specialty is taken from company and some specialty agencies. WIEDEESLES - g
ale oscope port a Uniworld . tevo0s0sesessssssseses reports. Revenue by agency are AA estimates and are Media specialist companies showing multiple col- seecccscccce
Ketchum Entertainment VML Z .th 0 . marked with an asterisk (*). ors handle media for clients of more than one net-
Porter Novelli Octagon™* L] o Figures are worldwide 2002 revenue in U.S. dol- work. Most media specialists also handle media for
9 $311.1 . lars. Foreign currencies were converted at $0.926829 clients outside of the network with which they are
- - ® coeesccccceseccesenes per euro in 2002 versus $0.896167 per euro in 2001; affiliated. Revenue shown for these companies were
** These units are currently for sale by Interpublic. $1.479289 per British pound in 2002 vs. $1.442055 based on billings obtained from RECMA Institute.
Omnicom Group Interpublic Group of Cos. WPP Group Publicis Groupe Dentsu Havas
Specialty 53‘;!,‘6”?,:;:::3: 4Ige5d(:/: Marketin‘q'Se.rviceos Advertising & Media I$31rg|;¢é|:qm&ilI::sp;:yé‘)}:ealthcare and Specialist Healthcare Public Relations  Other consolidated Advertising, Media,  Healthcare Public Relations
$917.1 million; 12.2% e = $401.9 million; 6.5% §3.675.5 million: 59.2% P2 Advertising & Media  $288.6 million*; 7.0% $95.4 million*; 2.3%  subsidiaries Creative Development  $91.1 million*; 4.9% $9.4 million*; 0.5%
Marketi s T $2,677.5 million; 46.3% $2,279 million; 15.3% $10,896 million; 73.1%
. . arketing
ggglhg m:ia:rll?ns Isr:‘t_,ezllizqeq::lg X Marketing Services New /
12.2% e $127.1 million*; Media
=2 3.1% $205 million;

Sales Promotion
and
Event Marketing

$2,421.8 million; 32.1%! Marketing Communications

1,521 million; 10.2% i i .. .
CRM Public Relations ) Advertising & Media >0 mon: 102% Marketing Services Advertising & Media
& Public Affairs Information & Consultancy $3,596.4 million*; 87.6% $436.1 million*; 23.7% $1,305.0 million*: 70.9%
$1,654.0 million; 26.7% $662.1 million; 11.5% $885.5 million; 15.3%
Segment data are called sales in Dentsu's 2002 annual report (for the year ended March
Segment data from Omnicom Segment data from Interpublic Segment data from WPP *Publicis segment figures are based on estimated pro forma revenue of $4.11 billion worldwide 31, 2002) and are the most recent information available. *Havas segment figures are estimates
Omnicom Group Interpublic Group of Cos. WPP Group Publicis Groupe Dentsu Havas
us. Latin America Rest of world Rest of world North America Europe  Asia ) .

Rest of world $4,284.6 million; 56.9% $254.5 million; 4.1% _Camada  §1,042.2 million; 18.0% $2,174.1 million*; 52.9% $49.2 million; 2.4% $22.1 million; 11%  $70.4 million; 3.8% Latin America
$979.0 million; $152.4 million; 2.5% $62.1 million; 3.4%
13.0% \
e Asia and other

$508.9 million;

8.2%

u.s. Europe
$3,491.1 million; 56.3%  $2,291.1 million; 39.6%

Europe U.s.

Europe Asia

I P o . .
$2,212.7 million; 30.2% 21970937 million; $2,448.2 million; 42.3% US.  $1989.5 million; 96.5% North America
7 $1,933.5 million*; 47.1% Europe i $804.5 million; 43.7%
$904.6 million; 49.1%
Regional data from Omnicom Regional data from Interpublic Regional data from WPP *Publicis regional figures are based on estimated pro forma data of $4.11 billion worldwide Regional data from Dentsu agencies Regional data from Havas' 2002 “Revenue and Trends" report

Thanksgivin:g:' in Ladera Heights

REAT STORIES COME TO LIFE

Santa and the Princess
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