vertisingAges

AgencyFamilylrees

2005 REVENUE RANKING FOR THE TOP SIX HOLDING COMPANIES

Omnicom Group CRM Interpublic Group of Cos. McCann Erickson Worldwide Publicis Groupe Integrated/Specialty Marketing Havas
$9.75 billion $3.37 billion $6.20 billion* $1.44 billion* $4.78 billion NA $1.87 billion

- . Agency.com - . — - Arc Worldwide — -
Advertising & Media Alcone Marketing Group Advertising & Media Mullen Advertising & Media Capps Digital Advertising & Media
$4.21 billion GMR Marketing $3.95 billion* $76.0 million* $3.73 billion Conill $970.3 billion*

Grizzard Communications Group Frankel
Integer Group m m " o 2 T Lapiz J
Arnell Group _ Ogilvy & Mather Worldwide Austin Kelley Advertising Sedgwick Rd. Beacon Communications - ~ Arnold Worldwide
ey LLKFB — i) e x e Publicis Dialog e
$21.3 million . $752.6 million $9.4 million* $15.8 million $39.2 million o $151.1 million
Organic Vigilante
Rapp Collins Worldwide
~ BBDO Worldwide Russ Reid Co. Wt Avrett Free Ginsberg Tierney Communications Buehler & Partners ~ Euro RSCG Worldwide
$1.33 billion* Targetbase $1.32 billion* $21.3 million* $14.4 million* $2.8 million* $528.0 million*

TracyLocke
- T U.S. Marketing & Promotions o e
~ DDB Worldwide Communications _ Y&R Advertising Berenter Greenhouse & Webster TM Advertising
$1.02 billion* $497.1 million* $4.6 million* $58.2 million*

Specialty
$1.13 billion
Element 79 Partners 7 - Campbell-Ewald
$30.7 million* Bernard Hodes Group glz.asngi Llllqhgnlg entltv' Healthcare $143.0 million*

~ Leo Burnett Worldwide Dentsu McKinney & Silver
$826 million* $2.85 billion* $20.3 million*
~ Fallon Worldwide Advertising & Media
$79.9 million* NA

Cline Davis & Mann
. 2 Corbett Accel Bravo Group . = —
Ggggby._g!lvimem & Partners Healthcare Group Brouillard Communications CS?ghe]!lMltllun Mirketmq Communications Kgglg" TﬂaIeE Group — Dentsgﬂl_ . Inteqrated Marketing/Healthcare
Eikchlion Dieste, Harmel & Partners CommonHealth S chollion o Ohlloh $1.94 billion UL )
. .. $895.7 million
Doremus & Co. Einson Freeman Analytici
GSD&M Eden Communications Group Fitch:Worldwide Carmichael Lynch DeVries Public Relations " Publicis Worldwide Colby & Partners Arnold Worldwide
$70.9 million* Harrison & Star Business Group Glendinning $35.6 million* Draft $1.01 billion* $21.1 million* Integrated Solutions
Ketchum Directory Advertising Grey Direct FCB HealthCare Euro RSCG 4D'
— KPR Grey Healthcare Group - = FCBi < < - Euro RSCG Latino
Martin/Williams Lyons Lavey Nickel Swift Ogilvy Healthworld Dailey & Associates Gillespie ~ Saatchi & Saatchi DCA Advertising Euro RSCG Life?
$34.4 million* J. Brown $90.3 million* Golin/Harris International $534.2 million* $19.9 million* Magnet Communications

JWT Specialized Communications Hacker Group

Merkley & Partners WPP Group iiWT TgcltmOquY Deutsch Lowe Healthcare Worldwide
$60.6 million* $9.37 billion* ang & Lee $165.1 million* Marketing Drive Worldwide

This Ad Age estimate includes Grey Global Group Landor Associates Momentum Worldwide

% T Euro RSCG 4D was created in 2004 and includes
||'|teg|'ated Ma[’ketmq Euro RSCG Devon Direct, Euro RSCG Impact, Euro
NA RSCG Tyee MCM, Euro RSCG Circle, Euro RSCG
Interaction, and Brann Worldwide in the U.S.

2 Euro RSCG Life was created in 2004 and includes

- i OgilvyOne Worldwide . ; MRM Partners - Renegade Marketing Group Euro RSCG Life Becker, Euro RSCG Life LM&P and
| Advertising & Media 141 Worldwide ~ Foote Cone & Belding Worldwide MWW Group Team One Advertising Lena Chow Euro RSCG in the Us.
$4.54 billion* RMG:connect $498.9 million* NAS Recruitment $52.4 million*
RTC Relationship Marketing Communications
A Sudler & Hennessey R/GA
Bates Asia i Gotham !
e UniWorld Group . Stein Rogan & Partners
VML $62.0 million McCann Healthcare Worldwide HOW TO READ THE TREES 2004 versus $1.141325 per euro in
WING Latino Weber Shandwick CORE AD AGENCIES ranked in this report ~ 2003; $1.838858 per British pound in
f Wunderman H A Zipatoni Co. are color-coded by type. Parent compa- 2004 versus $1.645217 per British
N lg¥A9wrg:‘1Ig!ﬂge | ‘2535‘:(? Ix!lillion* g:lg;f%"glllllg?lyl:)ggnmrs' Cosmopulos 'paton Lo g,,eg!tlslcarﬁ . nies are red, global agency networks pound in 2003, and $0.00930 per .
: : o o890 MILON are yellow, agencies primarily doing Japanese yen in 2004 versus $.008566 3?:&'?"1“!‘{#'0 n
5 5 See worldwide revenue by discipline pie chart below for Publicis Healthcare business in the U.S. are green, major  per Japanese yen in 2003. .
Zimmerman & Partners Berlin Cameron Public Relations & Research Ad Age estimates of Interpublic’s segment revenue Speci agencies primarily doing business out- Agency networks are generally
T e $2.29 billion* pecialty Group side the U.S. are orange and media spe-  known by the names of their lead :
$90.3 million* $30.2 million* 2R T 8 P y mainly U.S. agency
- - - cialist companies are blue. agency. Some networks are part of larg-
Burson-Marsteller Marketing Services, Intelligence Integrated marketing companies are  er corporate divisions. For example,
Cohn & Wolfe g D oline z :
A E i H NA grouped together by discipline. Not all  Interpublic’s ~ McCann  Erickson
gilbol_ic R.?ll.atlons - gzg! !‘orlgmd,,e GCl Group - é?:g !‘orlglmdf . Public Relations units are shown. Worldwide is part of the McCann
— = HILON S uion. Hill & Knowlton & mution Bragman Nyman Cafarelli $206.0 million* Total revenue by specialty are taken ~ Worldgroup.
Brodeur Worldwide Kantar Group FutureBrand from company reports. AA estimates Excluded are minority-owned shops -
CONE ' Ogilvy Public Relations Worldwide Martin Aqe“cy Jack Morton Worldwide Manl]ipg, Selvage & Lee are ¥narked with an 'f\sterisk (*). ) and some speciglty agencies. Revenues
;Ielshmlgns-lHéllard 1 Robinson Lerer & Montgomery $53.9 million” Octagon Publicis Consultants Figures are worldwide 2004 revenue in  shown for media specialists were based
K:It':l:usml ourage - . PMK/HBH U.S. dollars. Foreign currencies were on projected billings obtained from
Porter Novelli International rsneagt’::::Ié"l‘nac'lsu;:dGer’ez’:rl’ogg‘l"épr:J; :;sgfﬁeess“' The Works converted at $1.248975 per euro in  Recma Institute.
Omnicom Group WPP Group Interpublic Group of Cos. Publicis Groupe Dentsu Havas
Advertising & Media  Branding & Identity, Healthcare and Specialist i i " .
Specialty 4.2 billon; 43.2% $2.53 billon; 271% pectel T Advertising & Media  Specialized Agencies New Media & Other Media
$1.13 billion; 11.6% : Advertising & Media ~ >-=( DTION: 2270 $3.95 billion: 63.7% & Marketing Services Other Services $444.8 million; 15.6% $219.9 million; 15.0%
$4.54 billion; 48.5% - e $1.05 billion; 22.0% $11.2 million; 3.9%
Public Relations
SI.O: billion; Healthcare Sports '& Event Creative
7% $411.3 million; o $690.4 million;
6.6% ) ' . 37.0%
2.3% /\ Mass Media
Advertising
& Creative
Media Sales Prqn!otion $1.94 biIIioon;
$1'10 billion: 5288.0 mlIIIon; 68.1%
CRM Public Relati Advertising Marketing Services
ublic Relations . illion® 0
$3.37 billion; 34.5% & Public Affairs Information & Consultancy  pypiic Refations $2.63 billion; 55.0% 5895.7 millon; 48.0%
$921.5 million; 9.8% $1.37 billion; 14.6% $468.5 million; 7.6% Segment data are Ad Age estimates for full-year 2004 based on breakdown of net sales by
service area from Dentsu 2004 Fact Book for most recent fiscal year available, ending
Segment data from Omnicom Segment data are Ad Age estimates and include Grey Global Group Segment data are Ad Age estimates Segment data from Publicis March 31, 2004. Havas segment figures are Ad Age estimates
Omnicom Group WPP Group Interpublic Group of Cos. Publicis Groupe Dentsu Havas
U.S. Rest of \yorld Latin America Rest of world The Americas Europe  Latin America Asi
Rest of world $5.23 billion; 53.6% $1.60 billion; 17.1% $197.3 million; 4.1 % $94.9 million; 2.0% $62.7 million; 2.2% $171 million: 0.6%  $78.7 million; 4.2% L opsia
- : $81.2 million; 4.4%
$1.38 billion;
14.2% Asia
A g;%‘g;f:;'d 34734 million; 9.9% Asia outside Japan
.77 billion; SPet
44.7% North America $99.8 m|?!||50(;,
$2.04 billion; e
42.7%
Europe
$1.97 billion;
41.3%
Europe u.S.
Europe $4.12 billion; 43.9% North America $3.43 billion; 55.3% Japan
e o .
$3.4 billon; 32.2% $3.65 billion; 39.0% $2.67 billon; 93.7% North America
Europe . . $730.7 million; 39.2%
Regional revenue data are Ad Age estimates for full-year 2004 based on geographic 5975'4 million; 52.3%
Regional data from Omnicom Regional data are Ad Age estimates and include Grey Global Group Regional data are Ad Age estimates *Regional figures from Publicis breakdown of net sales from Dentsu's nine month 2004 financial release. Regional data from Havas
-
- .
-
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New York Chicago Los Angeles Detroit Atlanta
1325 Avenue of the Americas Ed Georger 205 North Michigan Ave. 12700 Ventura Blvd 200 East Big Beaver 1170 Peachtree Street, Suite 1200
22nd Floor SVP, Advertising Sales Suite 3909 Studio City, CA 91604-2469 Troy, Ml 48083 Atlanta, GA 30309
New York, NY 10019 212.445.6660 Chicago, IL 60601 CHANNEL
Bill Abbott Cindy Kelly Chris Ward Kristine Kawalec Michelle Castle Jodi Falkenthal
EVP, Advertising Sales VP, NY Sales/New Media SVP, Midwest Region VP, Western Region VP, Detroit Region VP Southeast Region

adsales.com | _ 212.445.6663 212.445.6661 312.819.2901 818.755.2693 248.680.4615 404.885.5796 Where success stories come to life



